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Qtel’s Revolving Credit Facility Oversubscribed by 100 Percent 
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new credit facility, 

which will provide the 

stability that will enable 

us to continue to expand 

abroad and strengthen 

our position in existing 

markets”

Ali Shareef Al Emadi, 

QNB Group CEO, said: 

“Qtel continues to 

combine impressive 

ambition with astute and 

balanced management, 

which is why so many 

financial leaders were 

eager to play a role in this 

historic bank financing.” 

“The closure of this 

landmark bank financing 

with such a significant 

oversubscription against 

the backdrop of prevailing 

challenging conditions 

within financial markets in 

2009 is testament to Qtel’s 

considered execution of a 

carefully planned financial 

strategy,” said Simon 

Penney, Head of Global 

Banking & Markets Middle 

East & Africa (Designate), 

The Royal Bank of 

Scotland plc, on behalf of 

the Bookrunners and Initial 

Mandated Lead Arrangers. 

“Qtel has excellent 

relationships with its bank 

groups and this is a further 

endorsement of Qtel and 

Qatar with regards to their 

fundamental underlying 

credit strengths” he 

added. 

Qtel continues to benefit 

from strong growth and 

profitability within its 

home market of Qatar as 

evidenced from the strong 

first half performance. 

The Qtel Group has 

diversified internationally 

into 17 countries, with 

established operations in 

Gulf neighbors including 

Kuwait and Oman, and 

growth potential in 

major emerging markets 

including Indonesia, Iraq, 

Algeria, and Tunisia.
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Qtel Wins “Corporate Social Responsibility” Recognition at CEO  
Middle East Awards 2009

Qtel Wins “Corporate 

Social Responsibility” 

Recognition at CEO Middle 

East Awards 2009 

Qtel was named as the    

winner of the Corporate  

Social Responsibility 

(CSR) award at the CEO 

Middle East Awards 2009, 

at a major ceremony held 

in Dubai, United Arab 

Emirates. 

The award was presented 

to Qtel in recognition for its 

ongoing efforts to support 

CSR activity in its home 

market of Qatar, and for 

its success in extending 

its CSR strategy into 

regional and international 

markets, as the company 

has expanded its presence 

across 17 countries. 

�Qtel was named as the 

winner of the award against 

competition from a number 

of leading companies, 

including several 

leading groups within 

the telecommunications 

sector. 

Dr. Nasser Marafih, CEO 

of Qtel, said: “Qtel has 

long recognised that, as 

a company, we have an 

important responsibility to 

all the communities that 

we serve, and we have 

worked hard to ensure 

that CSR is built into every 

aspect of our strategy and 

activities. We are proud 

to receive this award and 

we remain committed to 

support activities that 

improve the lives of people 

everywhere.” 

“I would like to thank the 

organisers of this award for 

acknowledging our efforts, 

and for recognising the 

importance of CSR as a 

key strategic element for 

successful businesses in 

the region,” he added. 

Since the beginning of his 

career with Qtel in 1992, 

as expert advisor from the 

University of Qatar, Dr. 

Nasser has helped ensure 

that CSR is at the heart of 

the company’s strategy. As 

well as being instrumental 

in the introduction of the 

first GSM service in the 

Middle East in 1994 and 

the introduction of Internet 

services to Qatar in 1996, 

he has ensured that the 

company continues to 

invest in services and 

sponsorships that make a 

direct social contribution.

The Corporate Social     

Responsibility Award was  

collected by   Adel Al Mutawa, 

Executive          Director, Group           

Communications, Qtel on 

behalf of Dr. Nasser. 

Qtel has organised its 

ongoing CSR strategy 

into five key pillars, 

under the core message 

“For Qatar, Hand in 

Hand,” which looks to 

prioritize its support for 

Education; Healthcare; 

Environmental Issues; 

Adel Al Mutawa, Executive Director, Group Communications, collects the award  
on behalf of Dr. Nasser Marafih, Chief Executive Officer, Qtel.
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Sport; and Social Welfare 

initiatives. 

Qtel’s CSR approach has 

been so effective in Qatar 

that the Qtel Group is 

increasingly exporting 

this approach across its 

international operations 

in the Middle East, Africa 

and Asia. 

In healthcare, Qtel 

has supported the 

construction of the full-

fledged dialysis facility 

at the Hamad Medical 

Corporation (HMC). 

The “Fahad Bin Jassim 

Kidney Centre” will 

provide accommodate 80 

beds in total, including 

20 private rooms.

For education, Qtel 

is a major support of 

original research within 

Qatar, enabling the 

creation of a wireless 

communication research 

laboratory in Education 

City in partnership with 

local universities, and 

supporting a range 

of school events and 

educational projects. Qtel 

has signed a Memorandum 

of Understanding with the 

Qatar University Wireless 

Innovations Centre 

(QUWIC) to carry out 

joint applied research and 

technology development 

in the key areas of wireless 

systems, services, and 

applications.

With regards to 

environmental issues, 

Qtel supports the National 

Program for Raising 

Awareness and Safe 

Disposal of Electronic 

Waste (NPRASDEW), 

which aims to provide a 

clean and safe environment 

in Qatar by targeting 

the proper disposal of 

electronic waste. It is also 

spearheading a paper-

saving initiative across its 

operations. 

In sport, Qtel is one 

of Qatar’s most active 

supporters of local, 

regional and international 

sport. Qtel has provided 

direct support for the Qatar 

Race Club, Qatar Sports 

Federation for Special 

Needs, Al Murqab Sailing 

Team, Sony Ericsson 

Championship and the 

Qatar Stars League. 

For social welfare, a 

number of organizations, 

including the Qatar 

Diabetic Association, 

Qatar National Cancer 

Society, Qatar Society for 

Rehabilitation of Special 

Needs, the Qatar Orphan 

Foundation and the Qatar 

Red Crescent have all 

received funds generated 

by Qtel’s charity auctions 

of Easy-to-Remember 

Mobile (ERM) numbers. 

During Ramadan, Qtel 

organised a series of 

hospital visits, so that 

people could visit the 

sick and needy, and bring 

them good wishes for 

a speedy recovery. The 

company also organised 

and participated in a 

wide range of charity and 

community activities to 

mark the Holy Month. 

On a daily basis, Qtel-

sponsored volunteers 

positioned at strategic 

locations across Qatar, 

distributing Iftar snacks of 

water and dates as people 

break their fast. It also 

ran an innovative social 

awareness campaign, 

encouraging people to 

use communication with 

respect during the Holy 

Month, called “Let’s 

Connect with Kind 

Words.” 
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Qtel Wins Gold in International Call Centre Contest
Four Major Recognitions Received at Contact Centre World Awards in London

Qtel’s Customer Service 

division celebrated 

four awards at a major 

ceremony in London 

recently, which looked 

to honour companies 

that provide the highest 

standards of support and 

response for customers. 

The organiser of the 

Awards, Contact Centre 

World,  is the leading 

global support organization 

for the international 

contact centre industry. 

Over a thousand applicants 

submitted entries for the 

2009 program and the 

best were shortlisted and 

invited to present at the 

London event.

Waleed Al-Sayed, Executive 

Director, Customer Services, 

Qtel said: “Qtel is very proud 

of the strong success that our 

team enjoyed at the Contact 

Centre World Awards, and 

believe this international 

recognition justifies our 

ongoing investment in our 

Call Centres. Our people in 

these Centres provide the 

essential human touch for 

our customers when they 

need support or advice, and 

we are very pleased to see 

them honoured by these 

awards.” 

Qtel’s Call Centres 

are among the most 

technologically-advanced 

and progressive in the 

region, managing a 

massive volume of calls 

every day of the week. In 

recent years, the company 

has also implemented a 

range of pioneering human 

resource techniques to 

ensure that Call Centre 
workers remain motivated 
and eager to help with 
customers’ questions and 
inquiries. 

Professionals at the Call-
centres are trained to 
deal with a wide variety 
of issues, ranging from 
Internet access through 
to mobile phone updates. 
With Qtel closing in on 
nearly two million mobile 
phone customers, the 
rate of calls has increased 
significantly in recent 
months – rising from 
50,000 a day in 2007 to 
in excess of 100,000 a 
day in 2009 – reflecting 
Qatar’s ongoing growth 
and dynamism. 

However, the enhanced 
processes within the Call-
centres, combined the 
professionalism and positive 
attitude of the Call-centre 
staff, has enabled Qtel 

to manage this increased 
volume of calls, and has 
actually seen the Centres 
successfully increase 
the number of positively 

resolved inquiries and 
reduce call waiting time – 
an important achievement 
in an increasingly busy 

society. 

At the Award Ceremony, 

Qtel received the Gold 

Award for the Best 

Outbound Campaign, in 

reflection of the ongoing 

work the Call Centre does 

in contacting customers 

and keeping them 

informed about changes 

to their accounts and 

billing. 

The Call-centre also 

received the Silver Award 

for the Best Community 

Spirit, in recognition of 

Qtel’s ongoing work with 

the people and charities 

of Qatar, in which the 

Call Centre team play an 

essential role. 

In recent months, Qtel 

has organized a variety 

of events and initiatives 

for the local community, 

including the Qtel Free 

Family Fun Festival, 

which was one of the 

largest free public events 

held in Qatar this year. It 

is also supporting a range 

of charitable activities 

under its corporate social 

responsibility strategy, 

“For Qatar, Hand in 

Hand”. Call-centre 

employees played a key 

role in the success of all 

these initiatives, lending 

their time and expertise. 

Qtel also received the 

Silver Award for Best 

Technology Innovation 

and a Bronze Award for 

Best Trainer, awarded to 

Lamya Gad. 

Qtel has taken the lead 

in deploying artificial 

intelligence solutions 

for analyzing technical 

issues, resulting in a 

faster reaction time for 

complex and challenging 

communication issues. 

To help further 

develop the skills and 

competencies of the Call 

-centre teams, Qtel has 

developed its pioneering 

“Me and My Customer” 

training program, which 

was tailored specifically 

for employees. 

Al Sayed said: “We are 

very keen that the Call 

Centres should provide 

a productive, engaging 

work environment for 

our employees, and that 

we continue to help 

them develop the skills 

and experience they 

need to further develop 

their careers. We see 

the Call-centres  as an 

unbreakable link with 

our customers, so we 

continue to invest in 

their development.” 

Qtel continues to 

enhance the number 

of workstations and 

positions within its 

Call-centres, reflecting 

the company’s dynamic 

development and 

growth.
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Qtel Delegation Visits China to Witness Launch of  
New Indosat Satellite

A delegation of senior Qtel 

executives, led by Qtel 

Chairman and Indosat 

President Commissioner 

H.E. Sheikh Abdullah 

Bin Mohammed Bin 

Saud Al Thani, has 

visited China recently 

to witness the launch of 

a key communications 

satellite. 

The Palapa D satellite, 

owned by Indosat, will 

provide high quality satellite 

links and broadcasting 

services for Indonesia 

and other southeastern 

Asian nations. It is being 

launched from the Xichang 

Satellite Launch Center in 

southwest China. 

Indosat continues to 

invest in its network and 

infrastructure, in order to 

offer dynamic services and 

comprehensive services 

for the fast-growing nation 

of Indonesia. The launch 

of the Palapa D satellite 

is an important strategic 

step in this process. 

Qtel holds a 65 percent 

stake in Indosat
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Qtel believes it is well positioned to offer more choice, greater value, highest service quality  
and expert business solutions

Qtel Welcomed 2nd Operator in Qatar Telecoms Market

Qtel, Qatar’s leading 

te lecommunica t i ons 

company, was happy to 

finally see the launch of 

a second operator in the 

mobile telecoms market 

within Qatar, having 

initially welcomed this 

new operator to Qatar, 

the home of Qtel, over 

two years ago.

This event marks a 

key moment in Qtel’s 

long-term strategic 

development plan for 

development. In the 

last two years Qtel has 

welcomed over a million 

customers in different 

services to Qtel and 

has announced its two 

millionth customer 

recently.

Qtel is no stranger to 

competition, and their track 

record across competitive 

markets internationally  is 

impressive. Qtel already 

competes within 16 other 

markets. Qtel is the only 

regional based group to 

have increased market 

share in every country into 

which it has expanded.

Dr Nasser Marafih Qtel’s 

Chief Executive Offer “We 

have not been surprised 

by what we have seen 

from the second operator 

in Qatar. We have been 

ready for a while now. 

We have looked at what 

has been launched by 

the second operator and 

do not feel that there is 

a need to change what 

we are doing – we believe 

this is an indicator of our 

strength and readiness.”

Dr Nasser Marafih added:

“We know that there have 

been mixed reactions until 

now with many people 

disappointed about the 

pricing levels offered. 

People should not be 

disappointed. Qtel has 

been offering great value 

for years to its customers 

and we will continue to do 

so.

We are happy that the 

second operator has 

finally launched. It gives 

an opportunity for our 

customers to be able 

to see for themselves 

the strengths that Qtel 

offer. Qtel stands for 

more choice and greater 

value and highest quality 

levels of service We also 

pride ourselves in our 

ability to interact with our 

customers, creating an 

environment where people 

find it easy to do business 

with us, whatever their 

requirement.”

 More Choice And Greater 

Value

Moving forward, Qtel 

will continue to focus 

upon quality of service, 

innovation in its product 

range and affordability 

for customers in every 

area. The company has 

also pledged to continue 

to provide the widest 

range of payment options 

for its customers. This 

approach stands in stark 

contrast to that of the new 

arrival which is currently 

excluding large sections 

of the Qatar market by 

insisting on credit card 

payments only.

According to Dr Nasser, 

the choice and value on 

offer from Qtel is a key 

selling-point:

“Over the past year Qtel 

has been coming with 

something new to the 

market almost every week. 

Qtel is giving customers a 

great choice. Not only are 

there many great plans 

under Shahry, including 

the eye catching one free 

number, but there is also 

a complete pre paid Hala 

range, many different 

calling cards such as 

Dawli that offer great 

value to people calling 

Asia. For those that want 

to use the internet on the 

move Qtel also has mobile 

broadband.”

Dr Nasser Marafih 

emphasized:

“Qtel’s intention is to 

focus on value and we 

believe our customers 

will find exceptional value 

in all our offerings. We 

believe our Shahry rates 

of 35 Dhs per minute 

offer great value and that 

we have very generous 

offers of minutes – up 

to 2000 free minutes. 

Internationally we believe 

we are very competitive, 

Dawli offering rates to 

India of less than QR 1 

and roamers in the GCC 

calling back home for only 

QR 2 with SmartRoamer. 

More recently Qtel’s 

highly successful Nojoom 

program has added extra 

value to customers so 

they can get more out of 

being with Qtel. Add to 

this Qtel’s exciting range 

of fun services such as 

ring back tones, sms 

chat, mms, video calling 

and mobile tv you can 

really feel the choice 

with Qtel,” concluded Dr 

Nasser.

Highest Quality Service

Qtel has continued to 

invest heavily in coverage 

and believes that it has the 

best network in the region. 

Qtel has unrivalled indoor 

and outdoor coverage 

throughout the State of 

Qatar. Qtel understands 

that some independent 

research is planned to 
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be conducted by both 

ICT Qatar and other 

agencies on this subject 

and they look forward to 

seeing the results. Qtel is 

confident of the outcome, 

for example dropped 

calls are now at less than 

0.2% - this is five times 

better than world class 

benchmarks of 1%.

Easy to Do Business With

Qtel prides itself on being 

available to its customers 

and easy to do business 

with. Qtel is extremely 

happy with the recent 

feedback form the launch 

of its new stores. Qtel now 

has 17 stores through out 

the state of Qatar, each 

one is linked to the local 

community and sponsors 

several schools. Qtel also 

has big plans for the 

community. 

In the last year 

Qtel has spent over 

QR70m supporting the 

environment, health care, 

education and society in 

need. Qtel is expected to 

continue in this area. Dr. 

Nasser reiterated that the 

long-awaited introduction 

of competition into the 

Qatar market could only be 

a good thing, benefitting 

Qtel, customers and the 

State of Qatar:  

“Competition is a positive 

development for all of 

us. It will encourage us 

to deliver even greater 

efficiencies and benefits 

to our customers, and will 

help the market continue 

to grow into the future. 

Qtel has spent almost 2 

decades building up a 

quality mobile network 

within Qatar. Throughout 

this time, we have gained 

the insight and experience 

necessary to become 

a world-class telecoms 

provider. Our success is 

built on the hard work 

and dedication of many 

people over many years, 

and I’m confident that we 

will go on to achieve even 

greater things for Qtel in 

the future,” concluded Dr 

Nasser
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 30 September 31 December
 2009 2008
 (Unaudited) (Audited)
 QR’000 QR’000
  (Restated)
ASSETS   
Non-current assets   
Property, plant and equipment  28,253,549 23,480,143
Intangible assets 34,178,414 32,671,282
Investment in associates 2,053,129 1,873,892
Available-for-sale investments 1,728,357 1,916,947
Other non-current assets 1,068,893 792,167
Deferred tax asset 411,416 435,664

 67,693,758 61,170,095

Current assets   
Inventories 278,442 272,257
Accounts receivable and prepayments 4,460,514 3,862,268
Bank balances and cash 11,166,506 7,845,307

 15,905,462 11,979,832
   
TOTAL ASSETS 83,599,220 73,149,927

EQUITY AND LIABILITIES    
Attributable to shareholders of the parent    
Share capital 1,466,667 1,466,667
Legal reserve 6,494,137 6,494,137
Fair value reserve (254,463) (458,678)
Translation reserve 664,386 (363,719)
Retained earnings 6,444,066 5,561,908

 14,814,793 12,700,315
Non-controlling interests 13,656,741 14,237,928

Total equity 28,471,534 26,938,243

Non-current liabilities    
Interest bearing loans and borrowings  26,811,133 20,155,201
Employees benefits  569,432 501,627
Deferred tax liability 1,511,084 1,334,232
Other non-current liabilities 2,074,918 3,446,131

 30,966,567 25,437,191
Current liabilities   
Accounts payable and accruals 11,026,295 9,709,397
Current account with State of Qatar 2,804,957 1,905,921
Deferred income 903,126 746,650
Interest bearing loans and borrowings 8,889,802 7,820,082
Income tax payable 536,939 592,443

 24,161,119 20,774,493

Total liabilities 55,127,686 46,211,684
   
TOTAL EQUITY AND LIABILITIES 83,599,220 73,149,927

 INTERIM CONSOLIDATED INCOME STATEMENT OF 
FINANCIAL POSITION
At 30 September 2009

Revenue 5,941,346 6,196,967 17,484,703 14,318,674

Other income 161,307 110,444 1,128,324 257,466
General and administrative 
expenses (3,176,266) (2,887,128) (8,916,047) (6,289,475)
Other operating expenses (1,402,168) (1,669,842) (4,346,151) (3,919,217)
Gain on foreign currency 
exchange (net) 254,407 24,535 460,376 133,524
Profit on disposal of 
available-for-sale investments  4,491 (4,738) 15,092 10,290
Finance costs (540,882) (470,471) (1,395,411) (1,188,937)
Impairment loss on 
intangibles, investment in 
associates and available-
for-sale investments (20,963) - (359,184) -
Share of results of associates 8,698 (5,119) 19,080 (32,260)
Royalties and fees (99,561) (235,403) (364,259) (660,592)
     
PROFIT BEFORE TAX 1,130,409 1,059,245 3,726,523 2,629,473
Income tax  (160,217) (137,908) (440,047) (267,058)
     
PROFIT FOR THE PERIOD 970,192 921,337 3,286,476 2,362,415

Attributable to:      
  Shareholders of the parent 710,928 654,771 2,348,825 1,838,634
  Non- controlling interests 259,264 266,566 937,651 523,781
      
 970,192 921,337 3,286,476 2,362,415
BASIC AND DILUTED 
EARNINGS  PER SHARE 4.85 4.49 16.01 14.71

(attributable to shareholders of the parent)     
(expressed in QR per share) 

  Three months  
  ended 30 September   
 2009            2008

(Unaudited) 

  Six months  
  ended 30 September    
 2009   2008

  (Unaudited) 

   QR’000  QR’000
 (Restated) 

    QR’000   QR’000
  (Restated)

INTERIM CONSOLIDATED INCOME STATEMENT
For the Nine Months Ended 30 September 2009
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